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WHO WE ARE AND WHAT WE DO

The Alcohol Health Alliance UK (AHA) is an alliance of more than 50 non-governmental
organisations whose mission is to reduce the harm caused to health by alcohol. Our
members include medical royal colleges, charities, treatment providers and alcohol
health campaigners. We work together to:
Highlight the rising levels of alcohol-related health harm;
Propose evidence-based solutions to reduce this harm;
Influence decision makers to take positive action to address the harm caused by
alcohol.
From 2018-2020, we focused our activities on two priorities:
Tackling cheap alcohol through minimum unit pricing (MUP) and alcohol duty
increases;
Increasing knowledge of the Chief Medical Officers’ (CMOs’) drinking guidelines and
alcohol’s link to cancer, particularly through better alcohol labelling.
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A WORD FROM OUR CHAIR
Since our establishment in 2007, tackling alcohol harm in
our society has been at the heart of everything we do at
the Alcohol Health Alliance UK.
The harmful use of alcohol is associated with more than
200 health conditions, including seven types of cancer and
heart disease. It is the leading cause of death among 1549 year olds and costs our NHS millions each year. The
second-hand harms of alcohol have a devastating impact
across our families and our communities and place a
heavy burden on our criminal justice system.
As we come to the end of our 2018-2020 strategy, we
have an opportunity to reflect upon the progress we’ve
made and consider how far we have left to go.
We are delighted that minimum unit pricing has been introduced in both Scotland and
Wales and will continue to campaign for its implementation across the whole of the UK.
We also achieved great engagement with our campaigning on alcohol duty. More than
500 postcards were sent to MPs by the public, dozens of stories written in the media and
our first meeting with a Treasury Minister was secured.
We have had a high level of parliamentary engagement this year and launched the
Commission on Alcohol Harm last Autumn. As well as taking oral evidence in
Westminster and Cardiff - as well as virtually from Edinburgh - we received over 140
written submissions from organisations and individuals. We heard so many stories of the
impact on individuals, families and communities and can learn so much from them. We
are looking forward to publishing the report that documents the scale of alcohol harm and
how this can be tackled at individual, local and national level.
2020 has been an unprecedented year – with a global pandemic the likes of which we
have not seen in our lifetimes. We must ensure that public health and tackling alcohol
harm will play a central part in the national recovery strategy and that alcohol treatment
services have the funding needed to help adequately support those who will emerge from
this crisis as dependent drinkers. Whilst so much has been achieved over the last year –
and indeed the 13 before that – we will continue to work hard to keep alcohol harm
on the agenda and help deliver lasting change to public health.
Professor Sir Ian Gilmore
Chair
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PARLIAMENTARY HIGHLIGHTS
Minimum unit pricing

MUP INTRODUCED
IN WALES ON 2 MARCH 2020

This excellent step for public health followed years of extensive campaigning. It will also
help put additional pressure on the Westminster Government to follow.
The early evidence from Scotland, which has had MUP for about two years now, is very
positive. The official evaluation has shown a decline in alcohol sales across the nation, at
a time when sales were rising in England and Wales (then without MUP).
Support for better labelling
We celebrated a great moment in June 2019, when Shadow Health Secretary Jonathan
Ashworth announced that alcohol labels would have to display the UK’s drinking
guidelines and nutritional information under a Labour government.

“It’s time for full transparency for consumers with alcohol
labelling – the current voluntary approach is simply not fit
for purpose.”
JONATHAN ASHWORTH, SHADOW HEALTH SECRETARY

Shortly after, the Portman Group, an industry body, changed its previous guidance and
advised its members to include the updated CMOs' guidelines on their labels. While this
is a victory for the public and will enable more people to make informed choices, the
move came after three years of delaying tactics by the industry and is no substitute for
government taking seriously the need for citizens to be informed about what they buy.
Meeting highlights
We met with Shadow Health Secretary Jonathan Ashworth, then Shadow Home
Secretary Diane Abbott, and then Shadow Chancellor John McDonnell. Following this
meeting, they actively considered alcohol duty and minimum unit pricing as Labour Party
policy – with the latter mentioned in the 2019 manifesto.
We were also able to secure a meeting with the Treasury Minister responsible for alcohol
duty, Simon Clark, thanks to the visible support across the AHA membership during the
duty campaign. At this productive meeting we outlined several anomalies of the alcohol
duty system and argued for a systematic review.
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PARLIAMENTARY HIGHLIGHTS

This level of Parliamentary engagement was achieved despite Parliament sitting for much less than in a usual year, due to prorogation
and the general election in autumn/winter 2019, and the start of the COVID-19 pandemic in early 2020.
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ACTION VISITS
Throughout the year, we organised eight local ‘Action Visits’ for MPs to visit a service
impacted by alcohol in their local area. This included hospitals, rehabilitation centres and
homelessness services. The visits helped to bring alcohol harm ‘to life’ and enabled MPs
to speak to people directly impacted. This led to some MPs changing their minds about
the need for prevention policies, including MUP.

“I used to be dead against MUP, even when it was
introduced here in Scotland. But I am converted. I now
support MUP.”
CONSERVATIVE MP

Stephen Kerr MP visiting Forth Valley Community Recovery

Partner organisations also found the visits helpful to highlight pressures they are facing
and build lasting relationships with their local MPs.

“Working with the AHA was a great way to help us build
strong connections with our local MPs."
AHA MEMBER
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MEDIA HIGHLIGHTS
Media coverage in numbers

Online engagement in numbers

24,266
614
NEW TWITTER
FOLLOWERS

WEBSITE VIEWS
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PARLIAMENTARY RECEPTION 2019

AHA members and staff pictured with Adrian Chiles

In May 2019, we organised a Reception in Parliament to mark the one-year anniversary
of MUP in Scotland. This was a great opportunity to increase the AHA’s profile amongst
MPs and for AHA members to meet and network.
The event was a great success, with about 20 Parliamentarians and 40 AHA members
attending. Conservative MP Derek Thomas opened the speeches with a robust defence
of MUP, firmly rebutting the argument that it would be bad for pubs. He was joined by the
Labour Shadow Health Secretary Jonathan Ashworth who spoke movingly about his own
experiences of his father’s drinking. We also heard from Adrian Chiles, presenter of the
BBC documentary ‘Drinkers like me’, who highlighted the need for better labelling of
alcohol products to help increase awareness of the CMOs’ drinking guidelines.

“The AHA has done great work the last year to further
highlight the impact of alcohol harm – particularly the link
between alcohol and cancer – and campaign for change.
Cancer Research UK looks forward to again working with
the organisation to influence government and other key
stakeholders to deliver policies that would reduce
hazardous and harmful drinking. With almost 12,000
cancer incidences a year attributable to alcohol this is
crucial work."
CANCER RESEARCH UK

PAGE 9

'WHAT WOULD YOU CHOOSE?' DUTY CAMPAIGN

To support our aim to reduce the affordability of alcohol, we launched the ‘What would
you choose’ campaign in July 2019. This campaign called for an increase in alcohol duty
by 2% above inflation in the next Budget.
We highlighted the money the government is losing out on in foregone revenue due to
previous duty cuts – £1.2 billion every year – and compared that to the number of nurses
it could fund – 40,000.
At the same time, people who need help for alcohol addiction are not getting it, because
public health budgets have been cut so much. We called on the government to choose to
reduce the harms of alcohol instead of supporting the drinks companies that fuel it.

Campaigning in numbers

500
postcards sent to MPs

16

MPs wrote to the
Chancellor

1st
AHA meeting with a
Treasury Minister
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PARTY CONFERENCES

Health Secretary Matt Hancock visits AHA stand

Shadow Health Secretary Jonathan Ashworth at Labour Conference

We also took our ‘What would you choose’ campaign to Labour, Conservative and SNP
Party Conferences. To draw people in, we used an interactive game which involved being
the Chancellor and tossing coins into ‘public health’ or ‘alcohol industry’ buckets. While
people were competing to get onto our leaderboard, we were able to present our
campaign, talk about the serious harm alcohol duty cuts cause, present local data and
ask them to write to their MPs – or to the Chancellor if they were an MP.

Party Conferences in numbers

WE ENGAGED WITH:

70

24

MPS WROTE
TO THE
CHANCELLOR

MPS

15

MSPS

1

MEP

9

MPS PUBLISHED
STORIES ON THEIR
WEBSITES AND SENT
PRESS RELEASE
TO MEDIA
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GENERAL ELECTION 2019
At short notice, we published our manifesto for the 2019 snap election, which outlined
policies that should feature in all of the political party manifestos to tackle alcohol harm.
Alcohol did feature in all the main parties’ manifestos. The key commitments included:

45

AHA CAMPAIGNERS WROTE TO CANDIDATES
ASKING THEM TO TACKLE ALCOHOL HARM
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COMMISSION ON ALCOHOL HARM
We launched a Commission on Alcohol Harm to examine the current evidence and recent
trends in alcohol harm, and the changes needed to reduce this harm. This high-profile
Commission is chaired by Baroness Finlay and supported by a panel of cross-party
Parliamentarians, clinicians and other relevant experts.

142

PIECES OF WRITTEN EVIDENCE SUBMITTED

3

ORAL EVIDENCE SESSIONS HELD

We are looking forward to supporting the Commission to write up a report summarising
the evidence and their recommendations of how to best reduce alcohol harm. The report
and the personal evidence collected will be invaluable to tell the story of how alcohol is
harming individuals, families and communities, and highlight that the government needs
to take action urgently.

“Alcohol Change UK is a proud member of the Alcohol
Health Alliance. We benefit from the collective expertise
of members from a range of disciplines, supporting our
understanding of the alcohol sector and those that
intersect with it. It's a place for debate and constructive
challenge, for holding ourselves and other members to
high standards. Together, we are greater than the sum of
our parts; our voices carry greater weight, and our pooled
capacity allows us to produce high-quality, timely and
influential reports.”
ALCOHOL CHANGE UK
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WHAT'S NEXT?
Going forward, we will be continuing our work on tackling cheap alcohol by advocating for
policies like minimum unit pricing (MUP), increases in alcohol duty and a better duty
system where duty is linked to the strength of drinks.
We know that increasing the price of alcohol is one of the most effective ways to tackle
alcohol harm. Support for MUP from various organisations across the health, children,
homelessness and religious sectors, as well as among MPs, is growing. The evidence we
are seeing following the introduction of MUP in Scotland in 2018 is very positive so far.
We will be working to continue to highlight the emerging evidence from both Scotland and
Wales (following the introduction of MUP in 2020) and build momentum to push the
Westminster Government to commit to introducing MUP in England.
We will also be starting to highlight how alcohol marketing helps to create a culture that
encourages harmful drinking. The World Health Organization recommends restricting
alcohol marketing as one of the three ‘best-buys’ to reduce alcohol harm. There is also
clear evidence that exposure to alcohol marketing leads to children starting to drink
alcohol earlier and to drinking more.
Over the coming years, we have an opportunity to build support and momentum for more
marketing restrictions as the Scottish Government is planning to consult on alcohol
marketing policy and the Westminster Government is already taking action on restricting
junk food marketing and limiting online social harms. With various AHA members
planning new research and activities on alcohol marketing, we will work to streamline,
highlight and share that work.
Following the COVID19 pandemic, we will keep our plans and activities flexible to be able
to respond to changing circumstances. We will be supporting those in recovery to reach
information and support services and will be closely following the impact the lockdown
and self-isolation has on drinking patterns in the UK.

HOW TO GET INVOLVED
We are always looking to expand our reach! If your organisation is interested in working
with us or to join the AHA, please contact us: info@ahauk.org
If you as an individual would like to be updated on what we do and how you can help
tackle alcohol harm, let us know by emailing: info@ahauk.org
You can also follow us on Twitter: @UK_AHA

WITH THANKS
Our work to tackle alcohol harm could not be possible without generous grants
and contributions, in particular from the Lord Leonard and Lady Estelle Wolfson
Foundation, Cancer Research UK, the Institute of Alcohol Studies and the Royal
College of Physicians.
We would also like to thank the members of our Steering Group and the
Communications and Advocacy Group, who give their time and expert knowledge
to provide strategic oversight, direction and operational support.
Finally, a huge thank you to all our members, who supported us financially, with
their time and expertise and by sharing our actions, arguments and materials –
without you we could not do what we do!

OUR MEMBERS
- Academy of Medical Royal Colleges - Action on Addiction - alcoHELP - Alcohol Action Ireland - Alcohol Change UK
- Alcohol Focus Scotland - Association of Directors of Public Health - Balance North East
- British Association for the Study of the Liver - British Liver Trust - British Medical Association
- British Society of Gastroenterology - C3 Foundation Europe - Cancer Research UK - Centre for Mental Health
- Change, Grow, Live - Drs in Unite - Druglink - Faculty of Dental Surgery - Faculty of Occupational Medicine
- Faculty of Public Health - Foundation for Liver Research - Humankind - Institute of Alcohol Studies
- Medical Council on Alcohol - Men’s Health Forum - National Addiction Centre
- National Organisation for Foetal Alcohol Syndrome UK - Public Health Action - Royal College of Anaesthetists
- Royal College of Emergency Medicine - Royal College of General Practitioners - Royal College of Midwives
- Royal College of Nursing - Royal College of Physicians of Ireland - Royal College of Physicians of Edinburgh
- Royal College of Physicians of London - Royal College of Physicians and Surgeons, Glasgow
- Royal College of Psychiatrists - Royal College of Surgeons of Edinburgh - Royal College of Surgeons of England
- Royal Pharmaceutical Society - Royal Society for Public Health - Scottish Families Affected by Alcohol and Drugs
- Scottish Health Action on Alcohol Problems - Society for the Study of Addiction - SPECTRUM Research Consortium
- Spinal Injuries Association - Turning Point - Violence and Society Research Group - We are with you
- Welsh Association for Gastroenterology and Endoscopy - World Cancer Research Fund
- Yorkshire and Humber Public Health Network

